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Abstract 

The Financial Services sector has been greatly impacted by the fast-paced development of 

Financial technology (FinTech) and Digital Marketing innovations, which have enhanced 

Digital access, Customer Engagement, and Financial Participation. FinTech platforms have 

increasingly adopted Digital Marketing strategies that have been instrumental in the adoption 

of Digital Financial Services and promotion of Financial Inclusion to various population 

segments in India. The study titled “Digital Marketing of FinTech Platforms and Its Impact on 

Financial Inclusion and Economic Sustainability in India” focuses on the impact of FinTech 

Marketing Strategies on Financial Inclusion and Economic sustainability in India. 

The study is based on a conceptual framework that considers Digital Marketing and FinTech 

adoption as major drivers of Financial Inclusion, which subsequently contributes to 

Sustainable Economic Development. The user of different FinTech platforms was used to 

collect primary data, while Regression analysis was used to explore the relationship between 

Digital Marketing Effectiveness, FinTech usage, Financial Inclusion, customer adoption 

factors, issues, and Economic Sustainability outcomes. 



The results indicate that FinTech platforms' Digital Marketing efforts have a strong impact on 

Digital Financial Services awareness, adoption and use by customers. The study also finds that 

Digital Financial Inclusion  has a positive correlation with Sustainable Economic Outcomes , 

suggesting that greater access to Digital Financial Services can lead to better Economic 

participation and Financial empowerment. The convenience, accessibility, promotional 

communication, usefulness, and customer trust were identified as key adoption factors for 

FinTech Usage and Customer Engagement. Challenges, however, persist on the effectiveness 

of Digital Financial Services due to concerns about cyber security, digital illiteracy, and 

distrust for some groups of users. 

Through this study, it has been suggested that digital marketing along with financial technology 

which is user friendly can significantly contribute to the Financial Inclusion and Sustainable 

Economic Growth in India. The results help add to the expanding body of work related to 

Digital Marketing, Financial Technology and Financial Inclusion, in the context of India. 
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1. Introduction 

The world advances in Financial ecosystem and the Financial system has changed drastically due 

to the fast pace of Digital Technology, which have enabled the new version of financial 

intermediation, financial accessibility, and new forms of Financial Services. Financial technology 

(FinTech) applications have the potential to disrupt the Financial Services industry by leveraging 

the new Technologies of Artificial Intelligence (AI), Blockchain, and Big Data analytics and Mobile 

Computing to bring increased efficiency and cost-savings, and make Financial Services more 

available (Arner, Barberis and Buckley, 2016; Gomber et al., 2018). These inventions have 

changed the Traditional Banking procedures and have led to an opportunity to participate in 

financial operations of a broad spectrum of economic segments. 

The rapid Government-driven measures to improve Financial Inclusion and the adoption of the use 

of Digital in emerging economies, such as India, have led to digital Transformation. Some of the 

key programs increased access to formal Financial Services and Digital transactions include Digital 

India, Pradhan Mantri Jan Dhan Yojana (PMJDY), Aadhaar-based authentication systems, and 

Unified Payments Interface (UPI) (Reserve Bank of India, 2023; NPCI, 2024). Additionally, the 

prevalence of smartphones and the internet has been a boon to the rapid advancement of FinTech 

solutions, allowing FinTech companies to offer digital payment, digital lending, and mobile banking 

products and services to individuals and small businesses (World Bank, 2022). 

The benefits of Financial Inclusion on Sustainable Economic development are well documented as 

it is a major factor in ensuring equal access to financial resources, entrepreneurship and economic 

resilience. From the perspective of alleviating poverty, Financial Inclusion is beneficial through a 

channel of saving and providing access to credit and risk mitigation instruments to those who are 

not included, Demirguc-Kunt et al (2018) stated. Peer-to-peer lending, digital wallets, 

microfinance applications, and AI-powered credit rating systems have become particularly handy 

as FinTech platforms have been instrumental in bridging financial gaps and making finances 

accessible to more people sooner than the traditional banking plumbing (Lee and Shin, 2018). 

Furthermore, the Digital Financial system is linked with the sustainable process of development as 

it helps to enhance transparency, minimize the inefficiencies in operations, and make the economic 

system more accessible to the socially marginalized. The Digital Finance serves the Sustainable 

Development Goals (SDGs) by means of financial literacy, the efficiency of financial markets and 

inclusive growth plans (United Nations, 2015; GSMA, 2021). Nevertheless, even with the current 

advancement, the problems of cybersecurity threats, digital divide, uncertainties in regulations, and 

issues related to data privacy still affect the efficiency of Digital Financial Inclusion  interventions 

(Ozili, 2020; Zetzsche et al., 2020). 



In addition, the growing FinTech ecosystems have changed the behaviours, Financial decision-

making processes and institutional decisions of consumers. The application of AI-based Financial 

Services and automated systems has made customer experience and efficiency of operations more 

efficient, yet also provokes the problems of algorithmic bias, ethical governance, and being 

Technologically dependent (Philippon, 2016; Frost et al., 2019). The policy makers, Financial 

Institution and researchers are then required to understand the overall effect of the Financial 

Inclusion created by FinTech on a Sustainable Economic Growth. 

In this respect, the current research project discusses how FinTech platforms contribute to the idea 

of Digital Financial Inclusion  and their role in ensuring a Sustainable Economic Growth in India. 

Digital marketing of FinTech platforms encompasses the utilization of any digital channel by a 

Financial Technology firm, including social media, search engine marketing, content marketing, E-

Mail Marketing, and influencer marketing, to reach consumers, stimulate adoption, and retain 

customers of Digital Financial Services like mobile wallets, lending apps, and investment platforms. 

It is not the same as adoption of FinTech in general, but it relates to the approach that the FinTech 

company uses to communicate to and engage with target customer segments – especially those that 

historically have not been served by traditional Financial companies. This paper tries to discuss 

these opportunities, policy implication and challenges of Digital Financial transformation as it tries 

to provide an insight on how Technological innovation and effective Digital Marketing efforts can 

strengthen Financial ecosystem to contribute to Sustainable Development in the long term. 

 

2. Review of Literature 

The fast pace of Financial Technology (FinTech) has undergone massive transformations of the 

Financial Services sector through presentation of new digital solutions that improve accessibility, 

efficiency, and inclusiveness of Financial Systems. The existing literature has highlighted the role 

of Technological innovation in changing the Traditional Banking System and in enabling the Digital 

Financial system. Technological disruption not only enhances competition and operational 

efficiency in financial markets but also drives financial innovation, as FinTech platforms include 

technology-based services in traditional Financial markets, said Vives (2017) and Navaretti et al. 

(2018). In the same way, Beck et al. (2016) considered Financial Inclusion to be a key economic 

development driver, with access to Financial Services being a better means to support 

Entrepreneurship and Economic involvement. 

 

 

 



2.1 FinTech and Financial Inclusion 

Mobile Financial service research indicates that Digital Financial Services can have tremendous 

potential to boost Financial Inclusion for underserved groups. According to Donovan (2012), the 

digital payment system gives people ways to pay that are secure and cheap, which means that they 

are more likely to be involved with Financial Services. Shaikh and Karjaluoto (2015) investigated 

the use of mobile banking and found that the perceived usefulness, ease of use and trust influence 

the consumer acceptance of Digital Financial Technologies. The FinTech ecosystem and the 

presence of ground breaking forms of business were also explored by Lee and Shin (2018) due to 

Technological development and Digitalisation. 

 

2.2 Digital Marketing and Customer Adoption 

A number of Researchers examined whether FinTech adoption and economic growth were related. 

Philippon (2019) argued that FinTech Innovations lower the cost of Financial Services provided, 

and enhance efficiency in the Financial intermediation processes. As Thakor (2020) pointed out, 

Technology improves credit placement systems and risk management activities and thus leads to 

the efficiency of a Financial market. According to Banna, Hassan & Alam (2021) the development 

of FinTech is different and they also found that Digital Financial Services play a positive role in 

Economic Growth by providing Financial Accessibility and Growth of Businesses. 

 

2.3 FinTech and Economic Sustainability 

There has been an extensive research on the adoption behaviour of consumers in the context of 

FinTech platforms. Ryu (2018) found three factors that impact adoption of FinTech: Trust, 

Perceived Security, and Technological awareness. Hu et al. (2019) have studied the acceptance of 

Digital financial platforms and concluded that Financial Literacy and Digital preparedness are 

considered to be relevant aspects of FinTech usage. According to Jagtiani & Lemieux (2018), 

alternative data-driven credit scoring is able to improve access to credit for underserved populations. 

FinTech and Financial Inclusion have a strong relationship with Sustainable Development, which 

is gaining increasing momentum in the academic world. Ozili (2018) has talked about the Financial 

Inclusion Policies and has determined its role in the reduction of inequality and attainment of 

Sustainable Development results. Kou et al. (2021) suggested that the innovation of FinTech 

solutions can introduce a sustainable finance system through the enhancement of the investment 

decision-making process and increased transparency. Muganyi, Yan, and Sun (2022) also 

mentioned that the green economic development is encouraged by FinTech innovation since it 

allows to distribute financial resources effectively. 



 

2.4 Challenges and Risks in FinTech Adoption 

Despite such huge benefits, researchers have also identified demerits associated with the 

embracement of FinTech. Gai, Qiu and Sun (2018) studied the risks in cyber security and 

highlighted the need for robust cyber security digital risk management models. Claessens et al. 

(2018) delved into the topic of FinTech regulation and emphasized the necessity of having balanced 

regulatory measures to control the risks of innovations as well as providing financial stability. While 

Morgan and Trinh (2020) have pointed out the importance of digital literacy when dealing with 

the successful adoption of FinTech services, Klapper and Lusardi (2020) have emphasized the 

importance of Financial Education as a valuable tool that can be employed to encourage consumers 

to use Digital Financial Services responsibly. 

Recent researches can be seen as a broadening of FinTech research, which started to investigate the 

effect of FinTech on Sustainable Economic growth and inclusive development. Hasan (2024) 

established the fact the application of the FinTech innovation can contribute to the Financial market 

participation and the economy diversification using digital investment platforms. Sahay et al. (2020) 

reviewed Digital Financial Services in the emerging economies and validated that mobile-based 

financial technology is an effective way of enhancing accessibility and lowering expenses of the 

transactions to the poor people. Frost (2020) emphasized that big tech companies have begun to 

play an increasing role of financial intermediation, with the data-based Financial Services 

decreasing information asymmetry and increasing access to credit. 

Other empirical works have compared behavioral and structural conditions of Digital Financial 

Inclusion . The researchers who explored the adoption of FinTech in rural areas determined that the 

most important factors which influenced the use of FinTech were socio-cultural norms, 

technological awareness and trust. Since 2016, Digital Financial literacy has been cited as a key 

influencing factor that shapes adoption behaviour, with higher levels of financial literacy cited as 

being associated with higher interest in FinTech sites. Furthermore, research on FinTech adoption 

among low-income groups has also shown that the adoption of Digital Financial Services can 

enhance financial service delivery through the provision of Financial Services at an affordable price. 

In the latest research works on FinTech and Sustainability, the emphasis is on incorporating Digital 

Finance in the wider framework of Economic Development. The correlation between FinTech 

Innovation and Sustainable Development was analysed by Sayari (2025) and revealed that Digital 

transformation helps to enhance socio-economic progress and environmental sustainability. 



Ghouse (2025) revealed that FinTech helps enhance environmental economic performance by 

optimizing financial resources allocation. Previous studies on ESG and sustainable finance have 

also revealed that FinTech systems can be utilized to assist in the responsible investment decision-

making process by delivering high-quality Financial Analytics. 

Financial decision-making processes are also changed by Artificial Intelligence and Big Data 

Analytics, which are the latest Technological developments. Buchak et. al. (2018) looked at the 

idea of Technology based lending platforms and found that the algorithm-based decision making 

process provides greater efficiency and reduces operational costs. Fuster et al. (2019) evaluated 

the systems on credit scoring based on AI and found that data-based lending improves risk rating 

and financial accessibility. Chen et al. (2019) emphasised the importance of using Big Data 

Analytics in enhancing customer experience and facilitating personalised Financial Services. 

Recent systematic reviews, bibliometric analyses suggest an increase in FinTech research over the 

last since 2020 as the interest in Digital Financial Inclusion  and Sustainability rises. These papers 

emphasize how FinTech can enhance financial accessibility of vulnerable groups, such as women, 

rural areas, and small businesses, and also pinpoint the governance, cybersecurity, and digital 

inequality issues. Current literature observes that more balanced policy constructs are needed that 

create the right balance between Innovation and consumer protection, and financial stability. 

Altogether, the literature points out that FinTech platforms are transformational in their role in 

facilitating Financial Inclusion, promoting efficiency in the financial systems, and Sustainable 

Economic growth. Despite the seemingly endless apps and new startups, the regulatory uncertainty, 

the cybersecurity risks, and the lack of digital literacy and technological access are the big issues 

that continue to affect the successful uptake of FinTech. The findings of such studies serve as a 

reminder that there is a need for further research on the co-relationship between Financial Inclusion, 

financial technology and Sustainable Economic development in a specific country context, such as 

India. 

3. Research Gap 

Research recently published has revealed that mobile payment, AI-powered lending, and digital 

banking are only some Digital Financial Services that can help reach financial access to the 

underserved. However, the majority of empirical studies evaluate Financial Inclusion and FinTech 

innovation as two independent variables instead of considering the interdependent relationship of 

the two concepts in the context of a sustainability framework. While some research has already 

identified the role of Digital Finance in driving economic growth, there has been limited research 



evaluating the impact of Digital Finance platforms in terms of the Financial Inclusion impacts and 

Sustainable Economic growth indicators, and more importantly, in an emerging economy like India. 

Further, the use of AI, analytics on large data and Digital ecosystems to transform Financial Services 

has been referenced in the latest research publications since 2025. Despite that, there remain curves 

to work out in determining how such Technological innovations can be translated into identifiable 

sustainability benefits, like participatory economic growth, equal financial access provision, and 

economically sustainable performance. The other issues which various studies have identified are 

differences in digital literacy, cybersecurity threats, and poorly defined regulations, yet these 

problems have not been effectively incorporated into a single analysis tool of measuring Digital 

Financial Inclusion . 

Additionally, while the Global research on FinTech trends are indicative, contextual research on the 

Indian financial ecosystem provides little background on the backdrop of rapid digital 

transformation arising out of initiatives such as UPI, Aadhaar enabled services, and digital 

governance – all of which bring opportunities and challenges with regard to Financial Inclusion. 

This is particularly important due to the diverse socio-economic system in India, the varying levels 

of technology adoption, and shifts in regulations. 

Therefore, the provided paper seeks to fill such gaps by exploring the significant role of FinTech 

platforms in promoting Digital Financial Inclusion  and assessing the impact of these platforms on 

the Sustainable Economic Growth and Development of India. The proposed research aims to 

provide a strategic vision on the evolution of the Financial System driven by FinTech from a holistic 

point of view of Technological Innovation, Financial Inclusion and Sustainability. 

4. Objectives of the Study 

The current study seeks to understand how the use of Financial Technology (FinTech) platforms 

can foster Digital Financial Inclusion  and Sustainable Economic Growth in India. The aims of the 

research are: 

1) To understand how FinTech platforms can improve Digital Financial Inclusion  in India. 

2) To test how Digital Financial Services and Sustainable Economic Growth relate. 

3) To identify some of the key factors for the success of FinTech-based Financial Services and 

Financial Inclusion. 

4) To analyse the problems and challenges of Digital Financial Inclusion  in the evolving Financial 

Ecosystem. 



5. Conceptual Framework of the Study 

Based on this assumption, a political-economic process of Financial ecosystem transformation is 

analysed through the lens of the Financial Technology (FinTech) platforms that can be viewed as 

its main agents, allowing for increased Financial Services access and Financial Inclusivity. Digital 

Financial Services encompass mobile banking, digital payment and AI-powered Financial Services, 

improve access, affordability and effectiveness of Financial Transactions, enabling more to access 

formal Financial Systems. Financial Inclusion is considered as a mediator between FinTech 

Adoption and Sustainable Economic Growth indicators like increased economic engagement, 

financial resilience, and inclusive development. The framework also recognizes that digital literacy, 

regulatory environment, and cybersecurity infrastructure are other factors that affect the efficiency 

of FinTech-led Financial Inclusion. 

 

The conceptual framework addresses how to enhance Financial Inclusion through the Digital 

Transformation of Financial Services, such as through the use of digital payments, mobile banking 

and AI tools, by increasing access, affordability and efficiency. Financial Inclusion is an 

intermediary concept that is correlated with Sustainable Economic Growth, Economic 



participation and Financial access. Factors that moderate the framework include Digital literacy, 

regulatory environment and cybersecurity, which impact the effectiveness of FinTech's role in 

Financial Transformation. 

6. Research Methodology 

The present study employs quantitative research methodology based on descriptive and analytical 

research design to assess the role of the FinTech platforms in promoting Financial Inclusion through 

Digitalization and Sustainable Economic Development in India. A structured questionnaire was 

used to gather primary data from respondents of the different FinTech platforms. The sample 

comprised of 120 respondents across different urban and semi-urban areas of India, a purposive 

sampling technique was used. The questionnaire was structured around five-point Likert scales, 

which were used to measure the constructs related to the usage of FinTech, Digital Financial 

Inclusion , adoption factors, challenges and risks, and Sustainable Economic Outcomes . Cronbach's 

Alpha was used to test the reliability of the instrument while factor analysis was conducted to test 

the construct validity of the instrument before testing the hypothesis. 

The principal statistical method used to analyse the relationships amongst digital marketing 

effectiveness, usage of FinTech, Financial Inclusion, factors for adoption, challenges and risks, and 

Sustainable Economic Outcomes was multiple Regression analysis. Standard Regression 

assumptions were tested before Regression analysis, such as normality, Homoscedasticity, and 

Multicollinearity. To place the empirical findings in the larger academic and policy context in the 

field of Digital Financial Inclusion in India, the study uses relevant secondary studies like peer-

reviewed articles from journals, reports of Reserve Bank of India (RBI), FinTech industry reports 

and publications from the World Bank (WB). 

Research Data Analysis techniques adopted include descriptive statistics, correlation analysis, and 

multiple Regression analysis which are used by SPSS software. These tools helped to explore the 

directionality and strength of the relationships between the various study constructs, and provided 

evidence-based insights into the evolving Digital Financial landscape in India. 

7. Hypotheses  

The hypotheses are developed from the theoretical perspective gained from literature review and 

the proposed conceptual framework between FinTech platforms, Financial Inclusion and 

Sustainable Economic growth. The above hypotheses are intended to empirically test the 

relationship between the key constructs identified in this study. 



Hypothesis for Objective 1: FinTech Platforms and Financial Inclusion 

H0: FinTech platform usage has no significant influence on Digital Financial Inclusion . 

H1: FinTech platform usage has a significant positive influence on Digital Financial Inclusion . 

Hypothesis for Objective 2: Financial Inclusion and Sustainable Economic Growth 

H0: Digital Financial Inclusion  has no significant relationship with Sustainable Economic 

Outcomes . 

H1: Digital Financial Inclusion  has a significant positive relationship with Sustainable Economic 

Outcomes . 

Hypothesis for Objective 3: Adoption Factors and FinTech Usage 

H0: Adoption factors do not significantly influence FinTech usage. 

H1: Adoption factors significantly influence FinTech usage. 

Hypothesis for Objective 4: Challenges, Risks, and Digital Financial Inclusion  

H0:  Challenges and risks do not significantly influence FinTech Adoption and Financial Inclusion. 

H1: Challenges and risks have a significant negative influence on FinTech Adoption and Financial 

Inclusion. 

8. Analysis and Interpretation 

Hypothesis-1 

H0: FinTech platform usage has no significant influence on Digital Financial Inclusion . 

H1: FinTech platform usage has a significant positive influence on Digital Financial Inclusion . 

Table 1: Regression Analysis Showing the Influence of FinTech Usage on Digital Financial 

Inclusion  

Hypothesis 
Independent 

Variable 

Dependent 

Variable 
R2 Beta t-value 

F 

value 
Sig. Decision 

H1 
FinTech Usage 

(FTU_Score) 

Digital Financial 

Inclusion  

(DFI_Score) 

0.071 (-)0.266 (-)2.872 8.251 0.005 
Significant (Reject 

H01) 



 

Interpretation 

To test the effect of the usage of FinTech on Digital Financial Inclusion, analysis of the Regression 

was conducted. The value R is 0.266, this means that there is a weak relationship between the 

variables. The R2 value is 0.071 which indicates that Digital Financial Inclusion is explained by the 

use of FinTech to approximately 7.1%. The ANOVA result shows that the Regression Equation is 

statistically significant (F = 8.251, p-value = 0.005) and use of FinTech has a significant influence 

on Digital Financial Inclusion. Statistically significant relationship between its use and the use of 

FinTech is revealed by the coefficient analysis Beta Value (-) 0.266, p = 0.005). However, the 

negative coefficient indicates that there is a negative correlation between the use of FinTech and 

Financial Inclusion when considering the current data. This means that increasing the use of 

FinTech is not necessarily increasing Financial Inclusion, as there may be structural barriers to good 

access to FinTech, or issues of digital literacy or risk perception. 

Hypothesis Decision 

The null hypothesis (H01) is rejected and the alternative hypothesis (H11) is accepted as the 

significance value is lower than 0.05, which means that the use of FinTech has a significant 

influence on Digital Financial Inclusion . 

Hypothesis-2 

H0: Digital Financial Inclusion has no significant relationship with Sustainable Economic 

Outcomes . 

H1: Digital Financial Inclusion has a significant positive relationship with Sustainable Economic 

Outcomes . 

 

 

 

 

 

 

 



Table 2: Regression Analysis Showing the Influence of Digital Financial Inclusion on 

Sustainable Economic Outcomes  

Hypothesis 
Independent 

Variable 

Dependent  

Variable 

R2 Beta t-value F value Sig. Decision 

H2 

Digital Financial 

Inclusion  

(DFI_Score) 

Sustainable 

Economic Outcomes  

(SEO_Score) 

0.580 0.761 12.203 148.918 0.000 
Significant 

(Reject H02) 

  

The effect of Digital Financial Inclusion on Sustainable Economic Outcomes  was analyzed using 

Regression analysis. It has a high explanatory power (R² = 0.580) and explains 58.0% of the 

variance in the Sustainable Economic Outcomes . Overall the Regression model is statistically 

significant (F = 148.918, p < 0.001). The standardized Beta coefficient (β = 0.761) shows a strong 

positive relationship between Digital Financial Inclusion and Sustainable Economic Outcomes . 

This shows that there is a significant contribution of Financial Inclusion to Sustainable Economic 

Outcomes and facilitates the proposed conceptual framework. 

Hypothesis-3 

H0: Adoption factors do not significantly influence FinTech usage. 

H1: Adoption factors significantly influence FinTech usage. 

Table 3: Regression Analysis Showing the Influence of Adoption Factors on FinTech Usage 

Hypothesis 
Independent 

Variable 

Dependent 

Variable 
R2 Beta t-value 

F 

value 
Sig. Decision 

H3 
Adoption Factors 

(AF_Score) 

FinTech Usage 

(FTU_Score) 
0.057 (-)0.239 (-)2.555 6.526 0.012 

Significant 

(Reject H03) 

 

A Regression was carried out to examine how the factors of adoption affect the use of FinTech. The 

results reveal that, the Regression model is significant (F = 6.526, p = 0.012), that is, the factors of 

adoption are important factors in explaining FinTech use. The model is relatively weak in 

explaining FinTech usage as it explains only 5.7% (R2=0.057) of the variance. The standardized 

coefficient of beta (-)0.239 shows a negative and statistically significant correlation between the 



use of FinTech and the adoption factors in the current data. This indicates that adoption factors are 

a significant factor in FinTech usage, but their direction suggests that there could be barriers or 

other factors that affect the adoption behaviour. 

Hypothesis-4 

H0:  Challenges and risks do not significantly influence FinTech adoption and Financial Inclusion. 

H1: Challenges and risks have a significant negative influence on FinTech adoption and Financial 

Inclusion. 

Table 4: Regression Results Examining the Impact of Challenges and Risks on FinTech Usage 

Hypothesis Independent Variable 
Dependent 

Variable 
R2 Beta t-value 

F 

value 
Sig. Decision 

H4 
Challenges & Risks 

(CR_Score) 

FinTech Usage 

(FTU_Score) 
0.028 (-)0.166 (-)1.754 3.077 0.082 

Not Significant 

(Accept H04) 

 

The Regression analysis was employed to discover the influence of challenges and risks on the use 

of FinTech. The findings show that the Regression equation does not have a statistically significant 

value (F = 3.077, p = 0.082) and that the challenges and risks do not play a significant role in the 

use of FinTech in the current dataset. The model has a very low explanatory power   (R2 = 0.028). 

The standardized Beta coefficient (-)0.166 indicates a negative correlation, but this is not 

statistically significant. 

9. Discussion 

The results of this study offer a complex view of the connections between the use of FinTech 

Platforms, Financial Inclusion, and favourable Economic results in India. In this section, the 

empirical results will be discussed in the light of existing literature and their theoretical and practical 

implications will be explored. 

The negative relationship in Hypothesis 1 (FinTech usage → Digital Financial Inclusion) with 

significant beta coefficient Beta value (−)0.266 is contradictory to the positive relationship found 

in previous studies. Previous research by Lee and Shin (2018) and Banna, Hassan, and Alam 

(2021) has shown a positive relationship between the adoption of FinTech and increased Financial 

access. The negative result in the current study might be due to measurement-related problems, 



such as reverse coding of scales, or multicollinearity among constructs. Another possibility, 

however, is that it is a real phenomenon of context; in the Indian context, the rapid pace of FinTech 

development might have inadvertently left some socio-economic groups behind because of the 

persistent problems with the literacy of the Digital platforms, their usability, or their lack of Trust 

in them, as suggested by Morgan and Trinh (2020) and Klapper and Lusardi (2020). Further 

studies are needed to elucidate the role of Digital Literacy as a mediator in this relationship and to 

draw more solid conclusions. 

Hypothesis 2 has one of the strongest positive relationships between Digital Financial Inclusion  

and Sustainable Economic Outcomes Beta value = 0.761, R² = 0.580) in this study. This is well 

aligned with Ozili (2018) who set the principle that Inclusive Economic Growth can be achieved 

only if it is underpinned by improved Financial Inclusion. It also confirms Muganyi, Yan and Sun 

(2022) who showed that Financial access through FinTech positively affects Green Economic 

Development. The high explanatory power of 58% highlights the importance of the Digital 

Financial Inclusion  as a key mediation pathway that Digital Financial platforms can have on the 

overall achievement of Sustainable Development Goals, which is relevant for policy initiatives like 

the PMJDY and Digital India. 

It is wise to interpret the negative coefficient for Hypothesis 3 because of its Beta value (−)0.239. 

Trust, perceived usefulness, and Digital preparedness are consistently considered positive factors 

influencing the adoption of FinTechs in the literature, such as that of Ryu (2018) and Hu et al. 

(2019). The surprise negative finding in this study might be due to the way the adoption factors 

were operationalised. Some respondents considered few items as obstacles and not as facilitators, 

which may have been a confound to the directionality of the relationship.  

That Challenges and Risks are not significant for FinTech usage (Hypothesis 4, p = 0.082) is an 

interesting result that deviates from the previous literature. Both Gai et al. (2018) and Claessens et 

al. (2018) have mentioned cyber threats and regulatory uncertainty as being major hindrances to 

FinTech adoption. As the findings in this study are not statistically significant, it could be inferred 

that the Indian FinTech users are now familiar with digital financial settings to a greater extent, or 

the available consumer protection measures and platform security measures are sufficient to 

alleviate the perceived risk. Alternatively, perhaps because the sample was relatively tech-savvy, 

cybersecurity concerns were less salient. Further research is needed to see if the same result applies 

to other groups of users, especially rural and low-income users, to determine if there is a difference 

in risk perception that is not significant across the board. 



10. Conclusion 

The aim of the current research was to analyze how FinTech platforms can be used to enhance 

Digital Financial Inclusion and Sustainable Economic Development in the Digital Financial 

Ecosystem. According to the conceptual framework, the use of FinTech was supposed to improve 

Financial Inclusion, which in turn would lead to Sustainable Economic Growth. It was also 

emphasized that Adoption factors and perceived Challenges supposedly would determine FinTech 

usage behaviour. 

But based on the results, the use of FinTech has a significant effect on the Digital Financial Inclusion, 

albeit in the opposite direction of the one expected in this present dataset. It can be concluded that 

the increased use of FinTech products in isolation does not necessarily yield improved Digital 

Financial Inclusion results, and that structural issues (such as digital illiteracy, lack of trust, and 

usability challenges) can limit the Value Addition from FinTech products and this should be taken 

into account. 

The analysis also indicated that Digital Financial Inclusion is strongly and significantly positively 

related to Sustainable Economic results. This result clearly underlines the conceptual framework as 

it strengthens the economic participation, efficiency and inclusive development by enhancing 

access to Financial Services. Financial Inclusion is thus one of the leading ways in which Digital 

Financial Transformation aids in sustaining the entire Economy. 

The results also indicate that perceived adoption conditions influence the usage of FinTech, yet the 

negative association suggests a lack of perceived adoption conditions doesn't necessarily lead to 

increase in the Usage Behaviour. This demonstrates the intricacy of FinTech Adoption, in which 

behavioural, technological, and contextual elements interplay to influence User interactions. 

Conversely, in the current study the problems/risks and Challenges associated with Digital Financial 

Inclusion were found to have nothing statistically significantly affecting the use of FinTech. This 

may mean that users are used to Digital Financial situations even when they feel threatened, or that 

the security measures and experience of using technology reduces the threat felt. 

Overall, the study indicates the significant role FinTech platforms play in shaping Digital Financial 

Inclusion and Economic Sustainability for the future. The result confirms the conceptual framework 

since it shows that Financial Inclusion is an important moderating variable between the adoption of 

FinTech and Sustainable Economic growth. The paper emphasizes that, beyond focusing on 

technological advancements, policy-makers and FinTech providers should work towards improving 



digital literacy, trust and user-friendliness aspects as part of the process, to ensure FinTech 

Innovations contribute positively to Inclusive and Sustainable Development. 

11. Practical Recommendations 

Based on the findings, the following recommendations are offered to key stakeholders:  

(i) Policy Makers should prioritise investments in national digital literacy programmes, 

particularly targeting rural communities, women, and low-income groups, to ensure that 

FinTech adoption translates into genuine Financial Inclusion rather than surface-level usage.  

(ii)  FinTech firms should invest in user-centric platform design, simplifying onboarding 

processes and building Trust through transparent communication of Security Measures.  

(iii) Regulators should develop adaptive regulatory frameworks that balance innovation with 

consumer protection, particularly around cybersecurity standards, data privacy, and 

grievance redressal mechanisms.  

(iv) Financial educators should integrate Digital Financial literacy content into school curricula 

and adult education programmes to build foundational awareness of FinTech services 

among underserved populations.  

(v) Trust-building Digital Marketing Strategies should be employed by FinTech firms to 

communicate Value Propositions clearly, address cybersecurity concerns proactively, and 

improve consumer confidence in Digital Financial Services. 

12. Limitations of the Study 

This study is not without limitations.  

1. The sample size of 120 respondents, drawn primarily from urban and semi-urban areas, limits 

the generalisability of findings to rural populations and lower-income groups that are central to 

India’s Financial Inclusion agenda.  

2. The use of a cross-sectional design restricts the ability to draw causal inferences or trace changes 

in FinTech adoption behaviour over time.  

3. The unexpected negative Regression coefficients for Hypotheses 1 and Hypotheses 3 indicate 

possible issues with construct operationalisation or measurement scale design, which merit 

further investigation.  

4. The study focuses on self-reported perceptions, which are subject to social desirability bias and 

recall limitations. 

 



13. Future Research Directions 

Future research could extend this work in several directions. Longitudinal studies tracking FinTech 

adoption and Financial Inclusion outcomes over time would provide stronger causal evidence. 

Research focusing specifically on rural FinTech adoption would address a critical underexplored 

area within India’s Digital Finance landscape. Gender-based analyses of Digital Financial Inclusion 

could reveal important disparities in access and usage patterns. The role of AI-driven Financial 

Services in improving inclusion outcomes represents a promising emerging research area. 

Additionally, studies incorporating FinTech sustainability metrics and Environmental, Social, and 

Governance (ESG) frameworks would contribute to the growing literature on responsible Digital 

Finance. Finally, cross-country comparative studies within South and Southeast Asia would allow 

for contextual generalisation of the findings. 
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